L e 1 i) 1B

OCTOBER 2009

.

» e

! A

A
= ridime . ook-

L= -
P

Houligue

(CAFE MANAGER )

[

Fess 1) G5 MO8
B EER b e darhd L0, H]

=

Print Post PP

WA A

A\$6%inc GST | NZ$9.95 inc

o,

/

LELLA N

-

NOTEL TTAIT

ranEl-E meiEl

IBOAN

i
|

p _i:rnllll‘r‘ i
(L

| "

i

e :_’l. §:

.,f
lig
Hii

i
1

't

o

RESTRURANT ||| attessay witibiy
Lhet §
PUTY WO e
RETHENET Waitress
|I =
= (R
| /] - _" - —
kT ) - -Irl
| Y -~

WORLD.
Faba] Gtk
atmsis ol tha Gren: Ganse: Rent

Aawrilin,

b, b plimles @il Makililh
L3

| e e

oy
LLF TR D

P | g [

MLl L | 7 il PR i

(]

W THCE Frd

Support Workers

T aig b hun) RO DAY i TII ki,
[T
SR |
Riehrrea
%
‘___,_._-———.__. ",
| .l--l'"n.l' F, ’!5 P W
. - P LR | i
Mot bm iy W W NEERSERS) ICHLEDER S MEAL TN CatP

By

Wi |0 Mamdwmisl Gemmy

fhetord Aumm fmip

L3

vl in tie U0

ipery ek g

. . S P — i —

-
[

ey

DERTAI
|} ASSIRTANT
-
—l |
Community
X2 St

Bt sy

=S | MREE HEL

Cof 1 TOR] BT 66 for oo jeteigimw oW



at adstream for selling me quickcut. Look at me. I’'m twenty-six years love your work
old damn it!

Excuse me for being more than a little annoyed at you monkeys over e a d S'tl‘ e am

You see, quickcut fully automates and streamlines the print

pre-flight and delivery process, which saved me so much time that |
began to live what my doctor diagnosed as an "unhealthy lifestyle”.
Apparently, staying out until three thirty every morning speeds up the
ageing process.Yeah, ya think?

Now | look like Santa Claus with a drinking problem.Yes, my nose is
pantone 023c.

Getting pensioner discounts is cool, but what | really want is my youth
back.

Nice work adstream!

ADSTREAM
OTOLE MY
YOUTH.
NOW |

WANT IT
BACK.

www.adsiream.com.au
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We know how hard it is to have a great idea. Which is why we're proud to support The Caxton Awards, The PADC
West Fellowship and Creative Champion Awards, and The Campaign Brief Award for Best Print Campaign.

fie Iest Austra li-l;_m

‘ Every time you judge an
award show you hope the
year will be an improvement
On previous years.

With the newspapers reminding
us almost daily that the GFC has
given many industries, particularly
marketing and advertising, a rather
nasty kick in the guts, our
expectations of a bumper year for
outstanding newspaper ads was
somewhat downgraded.

Incredibly though when it came to
the judging there was no need to get
our collective knickers in a twist as
nearly every category was harbouring
some great ideas. The notion that
hard times can encourage creativity
was never more evident. In fact |
remember one creative involved in a
rather well recognised campaign
telling me recently in Cannes that they
really didn’t have a budget so they
had to come up with a great idea.
Our currency is ideas and in my
experience nothing makes creative
muscle go flabby quicker than a big
budget. Mind you, I love a big fat
budget too but my point is as a
creative you should never be
scared of a lean one.

Everyone in the industry knows
how important it is for newspapers
to reinvent themselves and to be
editorially more flexible to remain

attractive to advertisers and agencies.

So it was heartening to see the ideas
that were brave enough to take a non
traditional approach stand out and
give a clear pointer as to the future
of the medium.

Hard to say if it was a vintage
year but there is work in the show
that | certainly won’t forget in a
hurry and most importantly reminded
me that the age of great newspaper
advertising is alive and well.

Gongratulations to the winners,

you made us
jurors jealous. , ,

WARREN BROWN - CHAIRMAN OF JUDGES

DDB New Zealand headed an exclusive
clutch of just seven agencies to score gongs
at the 35th Annual Gaxton Awards and
Seminar, held late October at the Hyatt
Regency, Goolum.

DDB New Zealand won four Gaxtons, all
for the Sky Television ‘Alien vs Predator’
campaign.

Marketforce, Perth won three Gaxtons,
two for Office of Road Safety ‘Tear’, the
other for the Association for the Blind
‘Guide dogs can take you anywhere’.

303 Perth Sydney also won three
Caxtons, all for Ikea ‘Sliding doors’.

SapientNitro, Brishane’s Tourism
Queensland ‘Best job in the world’ ad won
two Caxtons - and also took out the
QuinlivanBlack Chairman’s Award, selected
by this year’s jury chairman, Warren
Brown, creative partner at BMF Sydney.

Euro RSGG, Sydney won two Caxtons,
hoth for the topical Veet ‘Bush’ ad.

Two other shops took home one Gaxton
each: Grey, Melbourne for TAG ‘Mother’s
Day’ and Saatchi & Saatchi, Sydney for
Lexus Australia ‘Canyon’.

While only 16 Gaxtons were awarded this
year (arguably there should have been 18:
Marketforce, Perth was unlucky to not get

[hwy  TGMTA]
DDB New Zealand 4110
 Marketforce, Perth |3 9
303, Perth 34
 Sapientitro, Brisbane™ | 2 3
Ewro RSGG, Sydney |2 2]
Grey, Mebourne | 13
 Saatchi & Saatehi, Sydey | 1 2|
Glemenger Tasmania -1
BWMSydny - 1)
 DDBSydney -1
 GPGR, Melbourne | - 1]
Human, Sydney |- 1]
Leo Burnett, Sydoey | - 1]
 M&G Saatchi, Sydney | - | 1]
Meerkats, Perth -1
 Publicis Mojo, Sydney | - | 1]
St & S, Wl - 1

*Plus the QuinlivanBlack Chairman’s Award. Agencies credited for all craft awards

Caxtons for Office of Road Safety ‘X-Ray’
and Ikea ‘Grossword’ - both world-class),
it’s equal to last year and four more than
the year before’s all-time low, which is a
welcome sign that in the digital age, the
art of creating great newspaper advertising
is not yet dead.
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CAXTON AWARD
BEST SMALL SPACE AD

TRAVEL & LEISURE
Creative Directors: Nancy Hartley and James Burchill
Aprt Directors: Cristian Staal and Ralphie Barnett
Copywriter: Merrin McCormick
Agency: SapientNitro, Brisbane
Client: Tourism Queensland
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CAXTON AWARD
CONSUMER DURABLES

CAXTON AWARD
RETAIL

CAXTON AWARD
BEST USE OF THE NEWSPAPER MEDIUM

Creative Director: Lindsay Medalia
Art Director: Richard Berney
Copywriter: Richard Berney
Agency: 303 Group, Perth

Client: IKEA



CAXTON 2009

P

rE e o |

=

-

- ALIENS VS PREDATOR FEBRUARY SN

CAXTON AWARD
CAMPAIGN

GAXTON AWARD
MEDIA & ENTERTAINMENT

CAXTON AWARD
ART DIRECTION

CAXTON AWARD
PHOTOGRAPHY

Executive Creative Director: Toby Talbot
Aprt Director: Gavin Siakimotu
Copywriter: Paul Hankinson

Designer: Cliff Li

Retoucher: Gordon Moir

3D Aprtists: David Partridge,

Andrew McGrail and Ben Parry

Head of Art: Mike Davison

Agency: DDB New Zealand

Client: SKY Television
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ALENS /S PREDATOR ~THE LAY SN

ALUENS /S PREDATOR ~THRLLARY S0

CAXTON AWARD
AUTOMOTIVE

Creative Director: Steve Back
Art Director: Eron Broughton
Copywriter: Steve May
Photographer: Alan McFetridge
Retoucher: Mark Stern

Agency: Saatchi & Saatchi
Client: Lexus Australia



CAXTON 2009

Tl fi—

T T
v
\
e -

TR

R®B BROADFIELD Sy
_—_-.—.—.ah-.h-#ﬂ

PHAIDE COVER il b

B i e L= i et s il g
s ahideiin ol I~
| e

oAl NI D W =l ks
i gy Sl gt = A -
- — i1 TR LT L2
mﬂa =l e kg [ g

o e L
Nt thay mastiy o
p——y P

L the
'l-_"ﬂi [ 3 TP !:j—l
ot LLat .

i
}
[
I
L]
I
i
!
L

S — — o — " —
b — Rl L il - —
— D e e et = [ = ~,
R b il | B e R S S e
.==--_- ---—--'=| J -
™1 B b — - e AW e
— - — - Gl m—— e e ——
o — N — -y — i E B
O — o — T e e e S S m—
- o — o — a— e _—-ﬁ-.’h—L_.--‘-
— i — -
e e - — hml e e o
o W — g — — S p— .
— m—
— . ;—- — = - —— Ty
[

o

R |

CAXTON AWARD
CORPORATE, GOVERNMENT, PUBLIC SERVICE
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- CAXTON AWARD
. BEST USE OF THE NEWSPAPER MEDIUM

Creative Director: Andrew Tinning

Aprt Director: Andrew Chu

Copywriter: Ryan Albuino

f Agency: Marketforce, Perth
Client: Office of Road Safety
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CAXTON AWARD
CHARITY AND COMMUNITY SERVICE

Creative Director: Andrew Tinning
Abrt Director: Andrew Tinning
Copywriter: Andrew Tinning
Photographer: Madeleine de Pierres
Agency: Marketforce, Perth

Client: Association for the Blind
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History in the making
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Goodbye Bush &3

CAXTON AWARD
FAST MOVING CONSUMER GOODS

GAXTON AWARD

BEST TOPICAL AD

Creative Director: Rowan Dean
Abrt Director: Patrycja Lukjanow
Copywriter: John Gault

Agency: Euro RSCG, Sydney
Client: Reckitt Benckiser

This year, Mum's giving me flowers.

| don't desarve them.
I desere a good swift kick ug the bum

But Mums aren’t ke that, No matter naw
Dathy you serew up they always say

“Mever i love, we all stll Igwe you”

Daesn't your Mum da that?
Uneonditional. That's the wond,

All that S1uff about your |ife flashing before
YOUT eyes (s absalutely true.

And | gouldn't Delieve it Mum, you weea in
practicatly gvery scens

Ang sl those crappy movie SCenes 300u
rever teling peeple how much yeu love them
bl it wo lete? Wel theyre true too.

Wium, vou gave me e gt of fife, ano what
ditl | o with it?
Played with it for & bit, then theew. i away.

Ana now, after all those Mather's Days.

| forgot biecause | was wo busy with mates
or chasing after gids, what does she do?
She brings me fiowers.

| never gava my Mum a thought as | was
fying down tha read that night.

But | pet & itte bit of her was thinking sbout
me as she watched TV in the hours before
that knork an the door,

My aowce? _
Trasat this Mathier's Day lIke it's your l2st,

Then spand & year making sUre it isn't..

= == — —-ﬁ--v\-——ﬂ

CAXTON AWARD
BEST COPYWRITING

Copywriter: Nigel Dawson

Executive Creative Director: Ant Shannon
Creative Director: Nigel Dawson

Art Director: Peter Becker

Agency: Grey, Melbourne

Client: Transport Accident Commission



THE BEST ON

THINK
YOU IDloT
THINK

...FUCK FUCK
FUCK!
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